Bitcoin for the Young (%% A\ BTC)

The Beginning of Meme Coins’ March Toward Seriousness.
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Part of my love for Pepecoin comes from Pepe the Frog, and another part comes from my respect

for Zordiak.
X+ Pepecoin M=% —H 0 URT Pepe Hil, B —# IR TN Zordiak MR,

I would also like to express my special thanks to Lener and Qigi for their silent support, as well as

to all the Pepecoin fans who support me.
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Marketer Meta

Biography

Throughout 2024, operating under the identity "Meta," he has driven narrative
and slogan marketing and provided community development

recommendations for the Pepecoin Chinese community.

He is renowned for proposing the slogan "Bitcoin For The Young.(*F# A1
BTC!)" In 2025, he independently developed the website
BitcoinForTheYoung.com to help promote Pepecoin — a brand destined to

shine globally in the future.



2024 [al, flll"Meta"iX— B4y AT (Pepecoin) 3t IXHER) 1 RE
VAN S E R, RO A O R
iR "Bitcoin For The Young. (GER AN BTCD "X — 51 % INA

2025 4, MMSIFFR T M BitcoinForTheYoung.com, S1EJIHET il
M — — AR R E AE A BRI A At



FF

As a frontline promoter and $PEP fighter, | have always been committed to

helping more people understand Pepecoin.

Disclaimer:

My suggestion stems more from personal intuition than exhaustive reasoning.

Nevertheless, | will try to provide some supporting rationale.
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1. Why is repeatedly emphasizing a slogan absolutely crucial?

1. At AREER N HSERER?

Human nature is inherently lazy and prone to forgetfulness.

Only a slogan can help people quickly understand and continuously build an

impression in the human brain through repetition.
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https://x.com/PepecoinLFG/status/1968187127822520550

#Why Are Slogans So Important?

# Rt A DS ER?

Why must we vigorously promote " $PEP is Bitcoin for the Young! " (PEP,

ER K BTC! D ?

Slogans serve four critically important functions:

1. They convey messages concisely and powerfully.

2. They unite broad consensus among diverse groups.

3. They inspire a sense of participation, belonging, and purpose.

4. They guide people to take action.
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https://x.com/PepecoinLFG/status/1968187127822520550

4.

B8 AIREBUTS.

Through repetition and emotional resonance, slogans penetrate deeply into
, . . :
people’ s hearts, shape collective consciousness, and influence the course of

global history.

J
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Take "Carthago delenda est" ("Carthage must be destroyed") as an example to

illustrate their significance:

Ll"Carthago delenda est" (" KFEDLZHEK") g5 it W HL EHE A -

The ancient Roman orator Cato the Elder concluded every speech with the
phrase "Carthago delenda est," whether before war or during debates.
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1. The slogan crystallized Rome’ s hostility toward Carthage and its unwavering
resolve to obliterate its rival.lt distilled a complex reality into a simple

statement, unifying the collective will of the Roman populace.
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2. With its forceful language, the slogan stirred Romans to believe Carthage

posed an existential threat, galvanizing public support for war mobilization.
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3. Through relentless repetition, its brevity and persistence made it memorable
and contagious, embedding it into the collective consciousness of Roman
society.
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3. It guided action and shaped history. Beyond propaganda, the slogan served

as a strategic compass.

HEAL, %5 OISR .

Ultimately, the Roman Empire annihilated Carthage, bringing the war to an end

and cementing Rome’ s dominance over the Mediterranean!
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2. Why do | prefer "Bitcoin For The Young" as the community slogan?

HAHESR "Bitcoin For The Young"{EAH KX H5?

(1) The knowledge of power contradicts common intuition:

B AR S B R R

https://x.com/PepecoinLFG/status/1970021149833830562

#From the perspective of propaganda and power struggles, how can the frog

community be unified? Could the slogan "One Coin. One Community" help achieve
this goal? The knowledge of power contradicts common intuition.

#INELESE M EAE, g —F X ? 15" "0One Coin. One

Community"feik % H FRiG ? A7 AR IR A .

People dream of reaching their goals through a straight path, yet power teaches us that it
must be achieved through narrow, winding roads.


https://x.com/PepecoinLFG/status/1970021149833830562
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What does this truth imply? If we want to unify all Frogs, we must strive to conceal our
intentions—any action with overly obvious intent will fail miserably in the face of
power. Because people will remain vigilant due to your ambition. This strategy is
called the Trojan Horse
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Then should we act? We shouldn't even mention the Frog narrative,for doing so
would trap us—we would be forced to explain and introduce ourselves to other Frog
communities. This puts us on the defensive.The correct approach is to let others take
the initiative to understand us
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In fact, explanation always implies the inferior position of the explainer. This must be
absolutely avoided. Then, can the slogan "Bitcoin For The Young" help achieve this
goal?
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We shift from the Frog narrative to a narrative about cryptocurrency education for the
younger generation. A scarcity mindset confines everyone to stagnation, while an
abundance mindset empowers us to become stronger.
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Bitcoin is the king of the crypto market. Any rise in power must rely on the current
king. Indeed, identifying who the "king" is and then establishing a connection with the
"king" is of paramount importance in matters of power.
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In other words, if you try to seize power alone or rely on the wrong "king", you
commit a double fault in power dynamics. Power despises those who scorn it.
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(2) The perfect inheritance of the Bitcoin spirit:

P TR A TR AR |

https://x.com/PepecoinLFG/status/1970580762283122783

#This is why I've been steadfastly promoting “Bitcoin For The Young” We won't fall

into the trap of debating who the real frog is in their narrative framework Instead, we
firmly hold the ultimate authority —the perfect inheritance of the Bitcoin spirit
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Ethereum and Solana are the
misfortunes of our time

Bitcoin For The Young
( ) is the ONLY
way. 8 Y

7N AK

Pepecoin.ga for the real $PEP
which is on Solana lol

It's time for people to embrace this. Otherwise, we will be at a disadvantage in the
future regarding narrative authority.
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(3)Persuading people is difficult; directly nurturing a new generation is easier:

RANNE, EEEE 5

https://x.com/PepecoinLFG/status/1969993255946440940

Persuading people is difficult; directly nurturing a new generation is easier. Whoever
owns the youth owns the future.
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(4)The essence of marketing is narrowing the focus:

EHNARRERAE: |

https://x.com/PepecoinLFG/status/1969802791427465389

The essence of marketing is narrowing the focus. You become stronger when you
reduce the scope of your operations. You can't stand for something if you chase after
everything.
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(5) The best ads persuade you with emotions:

AU N

People are more easily moved by mythos than by statistics. Religions are organized
through tales and testimonies. Successful ventures are built on missions. The best ads
persuade you with emotions.
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https://x.com/PepecoinLFG/status/1969491039498224053



3. Origin and Journey of the Slogan:

A5 HERSHE: |

"Bitcoin For The Young" originated during the early discussions of the PEP

Chinese community's founding:

"Bitcoin For The Young"liT PEP |3 X GISLHTIAMI I 18: RATWTRA
BEPLR?

How do we gain more friends?

RATMTREESZHR? |

| proposed the slogan suggestion to the community, aiming to use a slogan to

rally people's strength.

A X IR Tz @, SR A S BRI &,

In reality, the slogan later played a significant role.

bR b, T E R SRR T EHEAEH] .



At the time, | clearly emphasized to everyone:

A, HE ) AN B 5 1

when Trump in the US shouted "MAGA", he was already positioning himself as

president.

Lk EPRE R MAGA"R, Rk E CEMAES.

| used this example to demonstrate to the community the absolute power of a

slogan.

P LB A X 1 1S X 7T .

The slogan underwent a lengthy discussion. Ultimately, two points reached

consensus:

M52 7 7RI A i, me 2k Bom kil

1.The slogan can clearly define the target audience.

2SRRI A€ H bR SR

2. The slogan can indicate the value proposition/direction.

25 RESR A ME 5K/ T 17
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The most common misconception about marketing is focusing too much on ourselves
and ignoring that people love stories. A slogan with a short story is more likely to
attract people to learn about us.

KM EHEE WHRE, RS2 RERATAC, T2 7 ANIAEZHFX— .
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"Bitcoin For the Young" is not directly tied to the PEP project itself, nor does it involve
the relationship between DOGE and PEP. It doesn’t even come from the PEP team. Yet,
it's the slogan most likely to achieve massive SUCCESS. Why?

Its subtle CONTROVERSY—partly sparking obsession, partly causing
confusion—drives discussion and word-of-mouth SPREAD. This is a point that
non-marketers and promoters will never fully GRASP.

"Bitcoin For the Young" XA HiES PEP WHASHRHE, ®AW K

DOGE Fl PEP ZIAfIK%HR. EHEAZRKE PEP HlB\. R, EEHRA
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It's foreseeable that *Bitcoin For the Young* will spark significant discussion in the
future: Why is a meme coin associated with the serious Bitcoin and the youth
representing the future???

Does PEP have its own blockchain and a strong community?

AT/, "Bitcoin For the Young" "REFEASK SR AR ig: N A— PR T
5RO MAMRACKR I E R AR R/E—2? 7 7 PEP 6 H H ORI X —
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To better assist Pepecoin with its marketing efforts and gain earlier exposure to the
public, | will analyze the shortcomings in BTC and DOGE's promotional approaches to
help the frogs in the pond grasp key concepts of marketing and power dynamics.

N T L) Pepecoin BEAT T E B T S HUSRAG A ARTE, Bk oA BTC A1
DOGE FEHfE/ J5i% ERIAS R Z AL, AT Bhits s B 1) BEA 1 548 17 8 S AU 335 2R

1. Every marketer must realize that the public's information processing capacity is
literally at your grandmother's level. This always means people connect profoundly
with a simple story, not a dry technical description.

FEALE BN AR LIRS, A RIS B AL T RE ) ] EL R AR BERI/K P o X AR 28 Bk
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2. For example, when introducing PEP, | wouldn't call it 'the world's first decentralized
Pepe-themed cryptocurrency.' Instead, I'd say young generations find a sense of
purpose in our PEP — exactly as captured in the rallying cry: 'Bitcoin For The Young!

BN, fENG PEP B, FASFRE N L5 — 2= bt b B s 5 RO 25 0g .
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"Bitcoin For The Young! "

3. If I were to introduce Bitcoin to people, I'd declare: 'The era of state-controlled
money is over. Bitcoin begins now. And for Dogecoin, I'd tell you this: You know
money's been rewritten when a dog becomes the face of currency.

IERIF NI AR, RS "EEEEHE M ARER 7. R MIETT 4.
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3. Every marketer must understand that people don't want bland stories - they crave
drama and conflict. Take Dogecoin's 'Do Only Good Everyday' slogan as an example
of what doesn't work.

TN BT E, ANATIAS AR5 i —— At AT BE R RIPE A 98 . DA
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4. First, it tells you nothing about Dogecoin itself. Second, it offers no promise of
personal benefit. We must acknowledge that humans are driven primarily by
self-interest, not altruism. Consider a masterclass example: '‘Make America Great
Again.'

B, ERAEIRRMEM R TR A S IER . KR, EEAIREUEM AR 2K
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"Make America Great Again”.

5. This slogan works because it implies decay (‘America was great’) and ignites
urgency (‘fight to restore it'). Truth is, humans are perpetually mesmerized by
struggle—especially against perceived decline.

KA SAM ZRAERR 73R CRESSMAR" JF Rl 7 Riak Ca ke e
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6. All viral slogans obey the S.U.F structure « Suffering (the painful now) « Urgency
(the burning call: Now!) « Fight (the battle cry: Greatness) Fundamentally, 'Bitcoin For
The Young!" nails the S.U.F structure.

P e AL AR SR HEAE S.UF 45K
Suffering & FELIRD
Urgency ( burning FFFRE: SZILE! D

Fight (i =F 05 1BRMAK)  MAHRA E3id, "Bitcoin For The Young!" 58£¥ 4 7 S.UF
G5K.

7. Driving curiosity is always more powerful than pushing propaganda. And the only
thing that sparks human curiosity? Mystery. What is mystery? The magnetic unknown
that confounds yet compels. Never call Bitcoin 'digital gold'— Make them discover it.

WORT 27 Lo 7KL HESBAT EAE A J) . T REFUR N SRLT 23 0o HOME— 2R T2 A4 7 FRALEK.
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8. Every marketer must understand: People crave novelty over improvement. This
means your narrative must refract reality through a radically new lens. Consider
Bitcoin and Dogecoin - they magnetized crowds, but declaring yourself 'the next
BTC/DOGE' is empty noise.

FEALE N ARSI NATE BT e . X R R AR L A i — A
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Inexplicably, my personal intuition still tells me that PEP will spark massive discussion
due to some connection with BITCOIN, Rather than because of its Pepe theme or
anything else. It seems | was born to witness the outcome of this issue.

A NBTEGE IR T VR, PEP R R 35 RS T AR QI 51 A K e
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When | was promoting PEP back in the day, people were always surprised that this
frog already had its own blockchain? In moments like that, | always think: How can |
better get this across?

AT PEP IR, AAMTERREFZAFTEERACEE T H O XHEE? EiXf
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My personal view is that frog-related content should be explored by people out of
curiosity, as we are a treasure. Revealing it upfront loses the sense of mystery.

AN 2, SHEEAARE AR NAZIEAATH TaFar oz, BoyRIE
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Additionally, from a specific marketing perspective, the project itself and the
marketing content should be separated, focusing on crafting a story.

BEAk, MWBEARR 7 E A EERE, THA S AEHABRRZ T, BAETHE
AT IE R



People might forget the community, but they'll never forget the slogan.

The essence of marketing is to prevent people from forgetting, to be repeatedly
mentioned and discussed by them.

M RE SICARE, EMITKIEAREILAS. T EHRREBE R by L4
MBS, ZibAT R Z 5 LA .

To help PEP with better marketing, I've redirected
BitcoinForTheYoung.com to our official website.
No longer just a slogan, but a domain name.

| don't know if my enthusiasm for this will fade in the future, but today | can do

something about it. — 2025/10/5 20:28

N T HEBL PEP HHTHIFRIE R, FRELH BitcoinForTheYoung.com XM 44 &
E M 2] T EATE T M. XAFMGE—DNAS, e— M%7 -—AH
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2025/10/5 20:28

Think bigger, braver, and bolder. The biggest missed opportunity in content marketing
is playing it too safe.

BB R EHE. ERMH. AREHP R R 22T TR .

Bitcoin's popularity could eventually be surpassed by a memecoin. From a mass
communication perspective, this is entirely possible. It will depend on which
memecoin has UTILITY and compelling MARKETING.

EUAE T R SRR JEE foe 4 T RER — NIRRT BB . MOKARMERRIIMEERE, KEak
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Verified
— 2025/10/8 03:40



@BitcoinForTheYoung.com Thank you for putting this all together. |
have also tried to emphasise the importance of slogans and narratives a
few times in the past but it never gained much traction. Even though it is
slighly cliche I still think 'Bitcoin for the young' is a good slogan since it
taps into the most important aspect of memecoin marketing - FOMO.
The biggest problem with all of these one frog one community slogans is
that they do not elicit an immediate emotional response from the person
reading it. 'Bitcoin for the young' is basic but probably over 90% of
people in crypto today feel that they have 'missed' the true bitcoin gains
and this slogan plays on that (and we have just enough similarity to
justifiy this at least a tiny bit). The other big feeling prevalent among
crypto people is fear from being rugged (mostly from experience).
Because of this | would also suggest the slogan 'The unruggable Pepe'
which we can justify through our fair launch. It sounds basic but people
want the next 100x and they want security - we can offer a relatively
justified dream of that that and | believe that our slogan or slogans

should mainly focus on selling these two things

L4gy CHIE — 2025/10/8 03:40 @BitcoinForTheYoung.com i
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| believe that no matter what someone believes in, they should always
stick to it. To make the community realize the importance of slogans, |
even registered the domain BitcoinForTheYoung.com at my own expense
(also to prevent it from falling into the hands of outsiders). Marketing is
easily misunderstood, but because of this, it" s worth emphasizing
repeatedly. | talk about the importance of slogan marketing almost every
day without rest, all for the community. | believe anyone who seriously

reads my posts will change their mind.
WHE, BTR—DNEMA, FRIZIRE R Oy ikl 2 15 B
Y, RERBHRIENM T BitcoinForTheYoung.com X444 (124 7RIk
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Marketing, like investing, requires taking risks. Risk is the Catalyst for Differentiation.
Trying to please everyone is the riskiest move of all because it creates no meaningful
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People may not understand it yet, but the slogan will ultimately propel Pepecoin to
become the most prominent presence in the cryptocurrency world.

AT REIEATER, {1111 5 BREHHAER) Pepecoin BN T L5t o
Geh 17

ol _ 2025/10/10 03:13
| also stated before that a good slogans are very important to convey our
message. | also think that updating our website to a more "fresh" look
together with good SEO keywords are also important.
Critikal — 2025/10/10 03:13 W HTHULE, GFHIHSX TALBRATH

FRARREE . JIEU T, RIS S A E AN, R G
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There needs to be a frog in the pond that emphasizes the importance of slogans every
day, because people are always lazy and prone to forgetting.

My B — R E, fERRIE 15 R B2, PO AALE 2w A58

el _ 2025/10/10 20:20
Thank you for your contribution fren!!

Critikal — 2025/10/10 20:20 R TTmEk, A !



From the perspective of power dynamics, Bitcoin's FAME will not be surpassed by a
better Bitcoin, but it will be surpassed by an EVANGELICAL Bitcoin. When the
principles of religious propagation are introduced into crypto, EVERYTHING will be
different.

MRS R ERT, FRe T B4 A ANl — A AP R Ly R, (Haetl—
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I'm developing the welcome page for bitcoinfortheyoung.com which will support

one-click tweeting with the tags, helping promoters save time.
WIEEH K bitcoinfortheyoung.com IR T, 12 GLITIKS SR —SaAHE SO
M AHRARZE, T OOHES & T B fa].
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How to Get More Friends?

1. Go to bitcoinfortheyoung.com

2. Scroll down and click Tweet Now

3. It will automatically redirect to Twitter and fill in the slogan.

4. Send the post. Every frog takes action—the BANDWAGON effect is the best
marketing.

I SRAS B A A

Pilal bitcoinfortheyoung.com
] VRSN I o S RIHE S
BB E B ELE [ BIHER T S .
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| have added a GitHub project link in the webpage, which contains the HTML for
BitcoinForTheYoung.com.

HOAEM TR T —4 GitHub WUH 884, s

BitcoinForTheYoung.com ] HTML {15,

If you like other slogans, you can modify it according to your own preferences and
deploy it to your website.

GURPREAR AR 5, AT URYE H RS BT BN, IR BRI RS, .

https://qgithub.com/pxps/bitcoinfortheyoung.com

I'm building Bitcoin and Pepecoin educational content that cleverly combines the two
to help crypto newcomers easily understand the colorful world of blockchain.

Stay tuned for BitcoinForTheYoung.com!

LA LR AR T B0 AR, T iy 4 Akt ok, 35 Bn & 6% mogh T4
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https://github.com/pxps/bitcoinfortheyoung.com

#iE )i BitcoinForTheYoung.com!

el _ 2025/10/15 21:59
Lovely! Keep it up and thank you for developing!

Critikal — 2025/10/15 21:59 K#& 7! BFFFER, BiHRAOFATIF!

Now you can directly click the button to jump to the Capitoday page to
vote for Pepecoin https://bitcoinfortheyoung. com
WAEVRA] DL 2 25 5 4% k3% 3] Capitolay L[N Pepecoin #%22
https://bitcoinfortheyoung. com/

Now you can view educational content on https://BitcoinForTheYoung.com
PIEYR AT LAE https://BitcoinForTheYoung.com & H#HH N %


https://bitcoinfortheyoung.com/
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Discover Pepecoin

If you're interested in brand marketing campaign, you might want to hear what Steve
Jobs has to say.

AR SR AROKT ft RUE B B O ER, AR T BEAR T T SL % R T AT T E A

The world doesn't lack technology. It always lacks good stories that shock and touch
the inner souls of humanity.

KA FABREAR . B 7Kz kD AR R s NS N C IR AL F 3 i 5
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Less time explaining, more time acting.
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Marketing should be separated from the product itself, to craft a story.

"The Pepe Blockchain" is an explanation, not a story.
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This is my personal suggestion:
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If you want KOLs to better distinguish PEP from other cryptocurrencies,
the best approach isn't to introduce ourselves to them—the best

approach is to throw out a hook.
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In this regard, "Bitcoin For The Young" is like fishing bait; | think no one

will care too much about what the bait really means.
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Marketing is like the bait when fishing.
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When fishing, you can't reveal your intentions too much, because that would alert the
fish and make it wary. Marketing follows almost the same principle: you should avoid
directly mentioning your product and instead tell a story.
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When you start thinking about problems from the audience's perspective, not to
exaggerate, you've already stepped into the ranks of marketing masters.
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If you want to be with a girl, you should always avoid exposing your intentions and
needs, because this can easily arouse people's vigilance. Marketing follows a similar
pattern; you should avoid directly mentioning the product.
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No woman takes interest in a timid, fearful man. No one gets excited by conservative
promotional marketing.

B NSRRI B Ga1 55 NEMHR . A N2 ORsF IR 4R 5 4 3%

Bitcoin For The Young.

JUSTDOIT.

Basically, the current leaders in the cryptocurrency market are all pragmatic
businessmen or investors. We're far from the point where highly influential storytellers
emerge. This field is still quite early-stage.
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Never tell anyone how cool you are—tell people what they can gain from you.
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Back in August, | had suggested acquiring the Pepecoin.com domain in the PEP
Discord community. 775\ H #3, FE7E PEP Discord #1:1X HLE i1 Pepecoin.com
XA A

Now it has become a reality, confirming my visionary insight once again.
https://x.com/PepecoinLFG/status/1983752948909011273

PUEIX COAILSE, FRIESE T 3 ATZ I

4@# ™ - general-chat> Q

BM E510:34 LIRE 25 &L EME %

HE
not delete our comments etc.
0
®

But no one here is posting there

@1 ®

pepecoins.org pepecoin.us pepecoin.global
o
| think we should secure the
Pepecoin.com domain. Based on
my understanding, .com domains
are the most widely used and
have the strongest
distinctiveness, but their prices
are usually not cheap... #8

I— [ ) BPpepe Updated list*
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https://x.com/PepecoinLFG/status/1983752948909011273
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| admire your dedication
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People build memories through repetition; they accept new things through stories.
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The site "Bitcoin for the Young" is rock solid. Good work."Bitcoin for the
Young" stands out as a remarkably clever marketing initiative, just need
to keep pushing it. We can still have another offical slogan...but Bitcoin

for the Young is an excellent marketing campaign and good idea to keep

it going....Thank you for the hard work on this.

Zora — 2025/11/1 03:44 "Bitcoin for the Young" IX/NM¥LEH L. T43
5%, "Bitcoin for the Young" {F 24— MR E BHEUUR AT 1, R FHE 4k
GAHEBNE . FATERT LA 55 —/NF 5 5 ++++++{H Bitcoin for the Young J&—~
CHIEHIES, R TEE, NIZGEEEN L RER Y AT H 35 70

LZ — 2025/11/1 03:58



Thank you for sharing your thoughts. Although opinions vary among

people, | personally believe it will one day top the hot searches on social
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media.
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Even though we have acquired the highly influential domain Pepecoin.com , we must
always keep one thing in mind: we should always emphasize some kind of spiritual
VALUE, while avoiding direct mentions of Pepecoin. Satisfy people's desire for
MYSTERY and CURIOSITY.
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Regardless, the team leads should trademark this slogan so we can
offically use it to identify a $PEP. Most likely this will also have bigger

impact having it trademarked.
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I'm glad to see that there are people in the community like you who consider



long-term future matters—it really puts my mind at ease. I've thought about similar
things before, and since you brought it up, maybe | should discuss this with Zord.
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Aside from a few people who are good at thinking deeply, | believe most people can't
understand the significance of some things | say and the things | do.
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If you're not willing to keep repeating certain things, people will eventually forget you
completely over time.
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Currently, the cryptocurrency space is still in the stage of showcasing whitepapers to
others and introducing concepts; it hasn't reached the storytelling phase yet. Let Steve
Jobs enter Pepecoin.
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Bitcoinfortheyoung.com is an important step toward the widespread adoption of
cryptocurrency among people. It shifts away from focusing on "what we are" and
instead introduces a storytelling approach: a hook—a slogan—that sparks curiosity
and invites people to explore.
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There are tons of great products out there with terrible marketing. And mediocre
products with great marketing that dominate. Marketing is the bridge between your
value and the world.

I

T b A R R 757 L R O 8 o P 172
Sltnfir, R RIRIOME 5 tH T2 [ R

EHRMEH L

TW

A good slogan can be the ignition for a bull market.
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Bitcoin for the young.

The slogan website now supports basic multi-language features!
Let more people know about the fun and utility of Pepecoin.
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The slogan website now supports Korean and Taiwanese Mandarin, helping more
people discover the fun and utility of Pepecoin.
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Learn from Nike, the world's most successful marketing legend.

Help the Pepecoin community break out and go mainstream as soon as possible.
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Bitcoin For The Young.

Just Do It. ‘&h 9




Bitcoin, Litecoin, and Dogecoin have essentially reached a settled state in terms of
marketing. However, Pepecoin, due to its small market cap, has a tremendous
opportunity to get on the right and proper marketing track, thereby surpassing all of
them.
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To make my words understandable even to people with no marketing background, |
completely avoid all jargon and switch to plain, everyday language.
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I'm most likely the first person in the crypto world who both masters top-tier
traditional marketing techniques and deeply understands political power. The
combination of these two fields gives me an extraordinary insight into human
psychology and behavior.
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In simple terms: | know exactly what people like and what they hate, what they easily
accept and what they instinctively reject. Based on this, | offer Pepecoin three serious
pieces of advice (worth genuinely considering):
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Drop the current intro style that imitates Bitcoin, Litecoin, and Dogecoin as soon as
possible. Strategically shift toward a slogan like “Bitcoin For The Young” or something
even more impactful and influential.

As for "The World's First Pepe-Themed Blockchain,” just leave that line on the official
website—that's enough. Let it be a hidden treasure for users to discover on their own.
Even this small change is already quite bold and risky, but at the same time, it opens



the door to far more powerful marketing potential. In our world, marketing is deeply
misunderstood by many people.
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But from a professional marketing perspective, marketing is about creating strong
attraction among people who are completely unfamiliar with your brand, and
communicating what your brand is roughly about in a language they can understand.
BTV IRVE B /1 BEORE , B R BAESE AN TR b R N R 13 9K I 5
73, FFRABATRE B AR K18 5 AL TA VRN S R B R TAT A

| once communicated with some marketing and operations staff from cryptocurrency
exchanges, and they told me that they are supervised by their superiors at work and
must ensure that their account bios and tweet content remain "professional.”
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| told them very directly: Professionalism is the biggest enemy of marketing. Because
"professionalism” can only be understood by people who are already familiar with you.
For potential new users, it's completely different—they don't even know what you are
yet.
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| can understand that professionalism is necessary for certain organizations—they are
required to maintain it, and | also understand humans' instinctive rejection of anything



that feels overly “professional” when it's unfamiliar; that's a universal psychological
trait.
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I'm truly grateful that I've almost always been able to think about problems from
something close to a God's-eye view; it's what makes me so different.
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This post is dedicated solely to one genius.
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| am certain that only he can truly understand my thoughts, and that he possesses the
power to completely renew the entire paradigm of cryptocurrency marketing.
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| once told the previous Chinese community operator that marketing and promotion
involve professional knowledge and things related to human nature, which not
everyone can understand.
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The slogan website now supports downloading the Coinomi wallet. Additionally, |
have the idea of adding a simple tutorial. I'll consider implementing it when | have
some free time.
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| can't explain why I'm so insistent on tying Pepecoin and bitcoin together for
marketing.It's hard for me to explain this to anyone. It might really just be some kind
of intuition.
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From a marketing perspective, Pepecoin allows Pepecoin to control all discourse
related to the Pepe the Frog cryptocurrency.

Bitcoinfortheyoung.com allows Pepecoin to control the discourse of the entire crypto
market.
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First have an idea, then gradually refine it. It's always like this.
FefT MBI, WRRIBELEE. FE LR,

| find it really hard to explain one thing clearly to people without a marketing
background: Indirect approaches (marketing) are often far more effective in real-world
promotion than direct product promotion. | like the fishing metaphor:
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marketing is like using bait when fishing.—it attracts the fish to come to you. Direct
promotion, on the other hand, is more like actively spearing fish with a harpoon. | also
like the example of Jesus: Jesus never directly claimed to be God.
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He always talked about his identity indirectly. Yet the effect he achieved was
astonishing. From these examples, we can at least draw one conclusion: the
fundamental difference between the two lies in slightly concealing what you really
want to express or achieve.
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1.JustDoit.com (in the sports field)

nike.com

2.ThinkDifferent.com (in the mobile phone field)
apple.com

3. BitcoinForTheYoung.com (in the crypto finance field)
Pepecoin.com

Will it become the next world legend?

BN N M ?

| might be the first person to bring traditional top-tier marketing techniques from
brands like Apple and Nike into the cryptocurrency world. Hoping everything goes
smoothly in the future.
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Think different.
'

The website's main page doesn't even include a direct introduction to Pepecoin,
precisely out of consideration for reasonable marketing rules. This is an extremely
bold attempt.I'm not entirely sure what the future holds, but those who join now have



the privilege of witnessing this potential turning point.
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The slogan website is gradually turning into a traffic black hole, with more and more
people discovering Pepecoin through it.
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People are afraid of new things. Marketing is precisely what solves this problem.
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To be honest, from childhood until now, I've often been misunderstood by others.
Very few people truly understand what | mean, and living like this has been really
painful. Sometimes | can't hold back the tears.

But whenever | think about how Jesus forgave the very people who nailed Him to the
cross, | feel that my situation really doesn't amount to anything in comparison.

YSEAE, MEZIRAREIIAE, RAEPRIN R, ROA NEIEBBRA L, X
R H AR . A REAMESRHE. mté&ﬁﬁ%ﬁﬁwT%%ﬁ%ﬂE+
FHREKN, BRI 5 AR AT R E . FRPESEA



Once you realize that people are generally too lazy to read beyond the book cover
title and forget faster than a rocket launch. As a marketer, you'll fall deeply in love with
marketing slogans.
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In the PEP Chinese community, many people have been asking me what happened.
Thank you all for your concern about this matter. To be honest, this is also the first
time I've encountered.
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What I've recently gone through is very similar to what OpenAl CEO Sam Altman

experienced in the past. The difference is that this happened in the crypto industry,

and it happened in the PEP Chinese community.
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Sam Altman (co-founder and CEO of OpenAl)
was abruptly removed from his position as CEO
by the OpenAl board on November 17, 2023,
sending shockwaves through the Al industry.
The dismissal stemmed from the board's internal
concerns about Altman's leadership style,
particularly regarding his approach to Al safety,
corporate governance, and transparency. The
board accused Altman of "not being consistently

candid in his communications with the board,"

which hindered its ability to effectively carry out

its responsibilities.

Shortly afterward, Altman briefly joined
Microsoft, but intense pushback from
employees and investors quickly led to his
reinstatement. The entire episode lasted only
five days, highlighting the deep tensions
between OpenAl's nonprofit mission and its for-

profit operations.




From a marketing perspective, http://Pepecoin.com allows Pepecoin to
control all discourse related to the Pepe the Frog cryptocurrency.

http://bitcoinfortheyoung. com allows Pepecoin to control the discourse
of the entire crypto market.
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e mAHRBIPTA WHR

http://bitcoinfortheyoung.com {# Pepecoin HEMS 1 il BN 45 B¢ T 1 248 .

If a person wants to do the right thing, they must never care about anyone else's
opinion or approval—they must always remain loyal to their own heart and
convictions. If every person's ideas held immense value, then everyone would be a
genius, everyone would be a master...

But in this world, that can never happen. The differences between people are real and
undeniable—not just in intelligence, but even more so in psychological resilience: the
ability to hold extremely firm beliefs.
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So if you already have the Lener and Pepecoin figurines, what else do you need? Lol

Trust issues force everyone to be overly cautious about so many things. Yet it is
precisely because of this that mutual trust between two people might just be the most
beautiful thing in the world.
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"It felt like someone punched me in the stomach.” “Getting fired from Apple was the



best thing that ever happened to me"”
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In 1983, Jobs threw a killer line at Pepsi
president John Sculley:

“Do you want to sell sugar water for the rest of
your life, or come with me and change the
world?”

Sculley took the bait and became Apple’s CEO.

Two years later, the honeymoon was over.

The Macintosh team was burning cash like
rocket fuel. Jobs screamed at people, smashed
things on desks, and called Sculley a “bozo” in
public.

May 1985: the board staged a lightning coup.
The 30-year-old founder was kicked out of the
company he built.

He stood in the parking lot, tears streaming, and
told a friend:

“It felt like someone punched me in the

stomach.”

The world wrote him off: Jobs is finished.

Jobs later said only this:

“Getting fired from Apple was the best thing that

ever happened to me.”

In 1985 they threw him into hell.

Twelve years later he walked out carrying the

entire world on his shoulders.

The greatest comeback in business history.

“Think Different” campaign almost single-handedly saved Apple back in the day.
@Apple The “Just Do It” campaign made Nike stand head and shoulders above every

other sports brand. @Nike

Then he did two insane things:

1. Started NeXT and built a jaw-droppingly
beautiful, obsidian-black “perfect

computer”

2. Dropped $10 million to buy a near-dead
little animation studio from George Lucas

and renamed it Pixar.

Ten years later, Pixar’s Toy Story exploded.
Disney bought the studio for $7.4 billion; Jobs
became Disney’s largest individual shareholder.
Meanwhile, Apple? Three CEOs in a decade,
bleeding billions, down to 90 days of cash—on
life support.

1997: Apple paid $400 million for NeXT and
“invited” Jobs back as an advisor.

Day one, he slashed 70 products down to 4,
then dropped the candy-colored iMac. Apple
rose from the grave.

Then came iPod, iPhone, iPad... and the most

valuable company in history.

e E LA E A S LT R S IR T E R AR . @Apple “Just Do It 4
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What kind of earth-shaking transformation would a * Bitcoin For The Young ”



campaign bring to Pepecoin? @PepecoinNetwork Nobody knows for sure—but trust
me, as a marketer with extraordinary vision and razor-sharp insight, | can already see
it.
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The self-custody concept is the biggest obstacle to the widespread adoption of
cryptocurrency. We cannot change people's current mindset, so we can only place our
hopes on the next generation.
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Sticking firmly to one's beliefs is extremely difficult. No matter what, one must not
waver.
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"The fundamental underpinning of any large-scale human cooperation is some kind of



story that exists only in the collective imagination.”
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The height at which a person thinks determines the height of their efficiency in action.
What one person accomplishes in 5 minutes can be far more efficient than what
another person does in an entire year —this is how absurd reality can be.
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"A major source of objection to a free economy is precisely that it does this task so
well: it gives people what they want instead of what a particular group thinks they
ought to want” — Milton Friedman
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Tribute to the world's greatest marketer, Steve Jobs. Let the slogan marketing lead
Pepecoin to greatness. [atH 7t i KHUE SN G 3235 KA T80 . 1k 05 B8
41 Pepecoin & [A4 K.

The operation of all things in the world does not shift according to human will or
preferences. Acting in accordance with objective principles not only makes things



more efficient, but also always makes it easier to spot signs of the future — to seize
them, to seize the future.
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My personal opinion on showcasing professionalism for brands: Showcasing
professionalism is more suitable for companies or brands that have already grown and
matured. This point is very important: different stages of development call for
different strategies.
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If you start off by emphasizing professionalism, it's like presenting a white
paper—insiders understand it, but outsiders are completely confused.
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For early-stage projects like PEP, it's even more important to boldly think of ways
(especially tapping into human nature) to grab attention and achieve the most
powerful marketing impact.
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How important is a marketer who understands market principles and phenomena to a
project?

Market competition in human society is extremely fierce.
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There are many excellent technologies in the world that die prematurely—not because
they are not outstanding enough, but because they lack public attention. Public
attention brings a huge benefit: attracting more outstanding talent to join the project.
5 EARZ LT AL T T—— AR PFOVENIAE I, TREDVENTSRZ A A
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Apple is undoubtedly the best example. Its powerful marketing continuously attracts
more excellent talent, ultimately defeating almost all competitors.
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here are also some brands that perform mediocrely in the market and are forgotten by
people because their marketing methods are too conservative. Technology and
marketing methods are the two important wheels for a company's progress. Missing
one will cause it to crash.
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A free and powerful person is always able to flexibly and masterfully combine the
operational principles of thinking with a broad knowledge base to maximize
real-world impact. This post will introduce the breadth of personal knowledge.
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So, let's begin now: Human society has five universal fields of knowledge: Logic,
Psychology, Probability Theory, Game Theory, and Social Engineering. This means that
no matter what industry you're in or what you're doing,
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these five types of knowledge can directly help you better understand how the world
and society function. Most people have only a superficial understanding of one or two
of them, but those who possess all five with in-depth study are extremely rare.
XTI T DL B B VRS A st 7 AR A S R IATIE . KR HN R Hr
IR TR, (HRESIR AT U S48 A i R A N AR S I

Fortunately, | possess all five of these interdisciplinary skills. | will explain some basic
concepts in the most straightforward language. Logic Without exaggeration, logic is
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Almost all classical logical knowledge systems are built upon the laws of logic, and its
powerful universality can be applied to every field in the world. The four basic laws of
logic:Law of Identity (Concepts must be definite and cannot change within the same
reasoning process.)
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Law of Non-Contradiction (Reasoning must not be self-contradictory.) Law of
Excluded Middle (Reasoning must not be ambiguous.) Law of Sufficient Reason (Any
conclusion must have a basis, and it must be sufficient.)
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Psychology Psychology can explain about 90% of the "strange behaviors" humans
exhibit in life. You will no longer be puzzled as to why people act in certain ways.
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The more you learn, the more you'll realize that people are heavily influenced by
instincts and their own cognitive biases. Basic laws and concepts in psychology allow
us to glimpse human behavioral tendencies and preferences.

RS, ol EIRBANIRE 5 2 BIARRER H BRI ZE IR0 . DB A2
AR S A FATTRERS 1 8 NS RIAT T 1 AR 4

Social Proof: If everyone else is doing it, it must be right for me to do it too. Forbidden
Fruit Effect: The more something is prohibited, the more obsessively people crave it.
Zeigarnik Effect: People are more eager about unfinished tasks.
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... Probability Theory Probability theory helps us better assess real-world situations
and make more appropriate decisions. The four pillars of probability theory: Law of
Large Numbers (The larger the sample size, the closer the frequency gets to the true
probability;

BERIE BRI BT RATE AP BLSEE F IS 00, IR EAIE R, BERie
FIPURSERE:  KBUER: (FEACEMOK, SR EEEIT SR



classic coin toss example.) Central Limit Theorem (Normal distribution) Total
Probability and Bayes' Theorem (Inferring cause-effect reversal; considering the
opposite scenario) Conditional Expectation (The true protagonist of modern
probability theory)

Game Theory Essential knowledge for understanding "competition and
cooperation."Some basic laws and conclusions in game theory:Nash Equilibrium
Existence Theorem: The core concept of game theory. In simple terms, everyone has
reached a point where "if others don't change,
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changing myself would only make things worse," so no one wants to change first.
Almost all modern game theory analyses start by finding the Nash equilibrium.
Minimax Theorem: Zero-sum games.
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Folk Theorem: Explains why cooperation can be sustained long-term in reality.
Subgame Perfect Equilibrium: Ultimatum game. Shapley Value: The only "fair"
allocation of cooperative gains. ...
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Social Engineering Similar to psychology, but social engineering summarizes the
"weaknesses" in human psychology and social behavior that are easily exploited.
Authority Principle: People tend to obey authority figures or those who appear to have
authority.
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Liking Principle: People are more likely to help those they like. Scarcity and Urgency
Principle: The scarcer something is or the more urgent the time, the more likely people
are to act without thinking. Trust Principle: Humans are naturally inclined to trust
others.
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Everyone Has a Price: Whether it's money, sex, revenge, curiosity, or the desire to help,
there's always a motive that can move someone. ... Anyone can learn a great deal from
these five fields of knowledge.
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| won't expand further here—leaving it for those interested to explore on their own. |
always tell others: You don't need to believe everything, but you must know
everything.
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Coming up with a great idea is difficult. Sticking with a great idea over the long term is
extremely difficult.
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"Tell the truth, but make the truth fascinating.” - David Ogilvy
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“Ar 60 miles an hour che loudest noise in this
new Rolls-Royee comes from the deetric clock™

Make it simple. Make it memorable. Make it inviting to look at. Make it fun to read.



—Leo Burnett
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Grant me the serenity to accept the things | cannot change, Courage to change the
things | can, And wisdom to know the difference. —Reinhold Niebuhr, Serenity Prayer
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1. http://JustDoit.com (in the sports field)

http://nike.com

2. http://ThinkDifferent.com (in the mobile phone field) http://apple.com

3. http://BitcoinForTheYoung.com (in the crypto finance field) http://Pepecoin.com

Will it become the next world legend?
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The future of cryptocurrency will definitely become everyday and narrative-driven. |
still firmly believe this. It's just that | may not live to see that day arrive.
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Although | have never spoken with Satoshi Nakamoto, from some of his statements |
can infer that he is an extremely self-centered individual who has absolute confidence
in his own ideas.
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How to Conduct High-Intensity Mental Thinking This post will introduce how | think
about problems. | cannot guarantee that after reading this, you will immediately think
like a superhuman.
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But if you fully understand everything | say next, then for the rest of your life, I'm
afraid no one else will be able to understand your ideas—because they transcend the
scope of what ordinary people can think. So, without further ado, let's begin:
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When we humans think about problems, there is a basic unit of thinking—that is, the
concept. Concepts are important because their definitions and extensions determine
our judgments. A simple example: Meta is a male.
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In this example, the definition of the concept "Meta" forms the judgment, rather than
based on our common sense. In other words, you have the power to define the entire
world. Let me emphasize again:
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you have the power to define the entire world—any concept, in thinking, you can
freely define it. Once a concept is fully defined, judgments become absolute. Because
at this point, the concept already contains information, and judgments cannot
contradict it no matter what.
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Then, no matter the reality, "Meta is a male" is a false judgment. The essence of
thinking is that it can completely detach from reality and operate solely on various
abstract concepts, just like mathematics.
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Truth values have two states: true or false. This is different from "truth" and
"falsehood" in everyday life; it's merely a state, like a switch—its role is to verify
whether the state of judgments in the thinking process changes, so that thinking can
proceed normally.
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Concepts form judgments, and judgments form reasoning. When judgments are fully
determined, deductive reasoning in reasoning becomes completely determined
Deductive reasoning is an absolutely reliable method of reasoning because during the
process, the truth value never changes
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This is precisely why mathematics is so important in human knowledge—orthodox



mathematics is based on absolutely reliable reasoning: deductive reasoning. Other
disciplines—are not built on as solid a foundation as mathematics.
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The type of reasoning determines the reliability of a discipline or body of knowledge.
So, are other disciplines meaningless? No. Reasoning can be simply divided into
deductive reasoning, inductive reasoning, and abductive reasoning.
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Most human natural sciences are based on inductive reasoning and abductive
reasoning. Note: Abductive reasoning is the most frequently used type in daily life; it is
used to explain causes.

RZBNIEE R AT GBI SR . V. IDAHEEE R H % A3 B H
IFEEESRA, & M TR IR A

In these two types of reasoning, we no longer look at absolute reliability, but at
reasoning/argument strength. This is a rather abstract concept; strength is a degree,
with variations in intensity. Take Newtonian mechanics as an example:
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it is a high-strength reasoning/argument because it precisely describes various laws of
force in our real world. But even so, it is still not absolutely reliable knowledge,
because it is essentially derived from inductive reasoning.
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Its laws come from judgments of super-high insight, but not from absolutely reliable
judgments. This is why relativity and quantum mechanics later emerged—they
proposed descriptions with higher requirements and higher-level precision for
theoretical corrections,
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to  better describe  complex reality. Mastering  knowledge  about
concepts-judgments-reasoning can already solve 99% of our thinking problems. This
is the limit that ordinary people can usually reach in thinking. Physics and what is
above physics (metaphysics)
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In physics-like fields (most natural sciences), we explore how things operate. We
explore what laws and properties things have, etc. In metaphysics, we no longer care
about the specific actual characteristics of things.
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We begin to care: Why are things this way? What kind of existence are they exactly?
Using a metaphor to illustrate: Physics-like fields study how a Rubik's Cube is restored
and what features it has.
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Metaphysics asks: Why does such a Rubik's Cube exist? How to reasonably explain it?
Metaphysical questions are what philosophers think about the most.
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Single-Dominant Thinking and Emotion-Dominant Thinking No one wants their life to
get worse and worse, yet human tendencies in thinking doom us to behave in ways
that lead toward deterioration. Most people I've encountered fall into one of these
two categories.
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Objectively speaking, only those who genuinely love to think deeply can avoid
them—I think about thousands of questions every day, generating all sorts of ideas
almost every minute. This unique thinking habit makes it easy for me to avoid these
tendencies.
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l. Single-Dominant Thinking This is the worst kind of thinking | can imagine—without
equal. It is terrible because we tend to easily settle for simple answers to things, and
thus fail to dig deeper into the more complex relationships behind them.
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“Why is he/she so popular with guys/girls?” “Because he/she is good-looking.” “Why is
he so rich?” "Because his/her family is rich.” If you strongly agree with these answers,
you are basically a “single-dominant thinker.
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Single-dominant thinkers tend to reduce all kinds of complex matters to one simple
factor for explanation. There is no good or bad in thinking itself, but thinking
influences behavior—and behavior does have good and bad outcomes.
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Most people are single-dominant thinkers. This is not hard to understand: human
nature is lazy when it comes to thinking, and simple one-to-one causal explanations
satisfy that laziness. So, do non-single-dominant thinkers simply reject these
single-dominant answers?
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No. Taking the first example: A non-single-dominant thinker does not deny the answer
but proposes more possibilities in a many-to-one relationship. He/she may not only
be good-looking, but also have high emotional intelligence, be great at conversation,
have money, etc.
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This is why single-dominant thinking is a poor choice: it deviates greatly from reality. A



reasonable way of thinking, by contrast, approaches reality as closely as possible. II.
Emotion-Dominant ThinkingAlmost everyone is influenced by emotions to varying
degrees.
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We shouldn't do something because it makes us feel afraid... We do something
because we like someone... We should do something because it makes us angry... That
person is very annoying, so | hate everything about him/her...
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If you have similar patterns, you are undoubtedly an “emotion-dominant thinker." If
single-dominant thinking makes people too lazy to think deeply, emotion-dominant
thinking completely blocks thinking—because emotions have taken over.
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The way to avoid single-dominant thinking is to consider more possibilities. The way
to avoid emotion-dominant thinking is to reflect more often: If | set aside my current
mood, how would | think about this?
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This is always a good idea, because it is genuinely hard for us to escape the influence
of emotions on our thinking. If you can vigorously avoid these two types of thinking,
nothing will stand in the way of your ability to think deeply.
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As someone who takes pleasure in thinking, | can confidently say to almost anyone:
Except for mathematics and a very few other disciplines, our world has no definite,
standard answers to the vast majority of questions.
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In the game of Gomoku (five-in-a-row), the first player has an overwhelming
advantage. Basically, under ideal play, the first player is almost always the winner. The
situation with Bitcoin is very similar.

In my personal opinion, Bitcoin's current influence is largely due to its first-mover
advantage, and most people overlook the potential problems it may have.
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My personal view on cryptocurrency is generally as follows: Cryptocurrency is

undoubtedly the future.
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However, unless one day a highly influential narrative emerges in the cryptocurrency
world—one that the vast majority of people can understand and see what it can bring
to individuals personally—otherwise,
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it will be extremely difficult for cryptocurrency to become widely adopted around the
world. Otherwise, cryptocurrency may fall into a prolonged glacial period (ice age)
due to regulatory pressures in various countries around the world.
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I live in a special country, and | understand this better than anyone: when the majority
of people firmly insist on something, it cannot be stopped. But unfortunately, creating
collective resonance is an extremely rare occurrence.
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When | proposed the slogan “Bitcoin for the young,” some people believed that the
slogan didn't necessarily need to include the word “Bitcoin,” but | personally insisted
on keeping it.
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My reasons are as follows: | personally believe that innovation is extremely difficult,
and respecting the work of predecessors is even more difficult. However, to be honest,
on this point, | have been influenced by religion
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(particularly the way the Christian Bible accepts the Old Testament). | believe that
including "Bitcoin” in the slogan is undoubtedly a way of respecting what
predecessors have done. This alone is enough to touch some sensitive souls.
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Additionally, | think that including "Bitcoin” greatly lowers the cognitive barrier for
people. Essentially, people dislike encountering new things.
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Respect crypto pioneers the way Christianity honors the Old Testament.
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When Jesus had thus said, he was troubled in spirit, and testified, and said, Verily,
verily, | say unto you, that one of you shall betray me.
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Imagine this: you encounter a person. He possesses an extraordinarily powerful
mind—a completely authentic human being who sincerely and openly shares his own
views on every single thing in the world. In your life, who is he?
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The world operates heavily on influence. This means that a considerable number of
exceIIent ideas will forever remainjust ideas.
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My first girlfriend | dated. She already had a boyfriend. At that time, | made a joke with
her, and unintentionally learned about this matter. | was very angry.
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Since it was my first time encountering this kind of situation, | told myself to calm
down. There must be some things in this world that | don't know about — even if
most of them are unimaginable.
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Because | instinctively sensed that she had never intentionally lied to me — in fact, she
was a rather honest person. But | still had to face this extremely complicated
emotional situation. | quickly figured out the logic:
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Premise 1: She does genuinely like me. Premise 2: She already has a boyfriend. The
only reasonable explanation | could come up with for this seemingly unimaginable
scenario is:
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Women may universally have this kind of need (even if it's morally problematic by
common standards): They need someone to be by their side and keep them company,
but at the same time, they also want someone else to give them a different “feeling.”
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it sounds crazy. But it could indeed be something real. (Especially when the premises
align with reality.)
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In 1997, Apple Inc. was on the brink of bankruptcy. To reshape its market strategy,
Apple acquired NeXT, bringing Steve Jobs back to the company.
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Think different.




Under his leadership, Apple turned its fortunes around by launching iconic products
such as the iMac, iPod, iPhone, and iPad; creating the iTunes Store; and launching the
“Think Different” advertising campaign. Apple also pioneered the era of retail chain
stores.
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In life, if there is anything that makes us feel afraid, then we can never live out our true
selves. Don't be afraid—there’s nothing to fear, nothing to lose. Live bravely just this
once.
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The tragedy of life is that we always realize what we truly want one step too late. While
our bodies are still capable of movement, if we have any idea, we should act on it
quickly.
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If there's something you absolutely must hold on to, something you want everyone to
become aware of, then you have to squawk about it every day like an annoying parrot.
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The source of my absolute confidence: | always want others to follow me, because |
am convinced that | have the ability to lead everyone toward a better future. Tracing it
back to its roots, this is an innate tendency in my thinking.
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No one told me to do this, but | somehow unconsciously developed this habit. When
facing a question, | must find the most fundamental thing possible
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—something that cannot be more fundamental—and only after a great deal of
thinking and a vast amount of evidence can | feel at ease. What does this mean? It
means that my worldview is built on an extremely solid foundation.
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| have spent a considerable amount of time thinking about my grasp of reality (the
accumulation of all kinds of knowledge)—far beyond that of ordinary people. On this
point alone, when | hold firm to something, | am often more resolute in my views than
anyone else—
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and | will never change them in my lifetime, because it is impossible for me to be
wrong in a conceptual or ideological sense. However, | usually still tell some people
that | cannot guarantee my views are 100% correct—
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in this way, | hand the right to judge over to the other person. But | will still pretend to
be a casual thinker, saying that | arrived at my conclusions based on intuition. This
allows most people to experience a feeling of "fortunate discovery."
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At least in the real world, | can feel at peace, because it is no longer possible to find
anything contradictory that poses a threat to my assertions.
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Unpopular opinion: The hype around "tugou" (low-quality/grassroots meme coins)
aligns with the objective laws of marketing in the real world.
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Everyone is deeply influenced by stories, and most people underestimate this. The
everyday kind of stories are the bedtime stories that mothers tell their children. But in
a broader sense, stories almost shape the order of the entire world and affect
everyone's mindset.
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In my opinion, the special relationship between Israel and some parts of the US is a
very good example of this. This is one of the main reasons why | am so insistent on
linking Pepecoin and Bitcoin together.
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(Of course, | am not emphasizing politics itself, but rather the pattern of influence and
operation between things.)
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I'm very sensitive to language—I can clearly perceive the impact that certain words
and phrases have on people. I'm convinced that this unusual ability of mine can be
applied to the promotion and marketing of Pepecoin, because my own existence is
already a great example of that.
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In the past, in the Chinese community, | frequently referred to myself as "Meta." |
chose it casually, but subconsciously | knew deeply that it made people remember me
easily. Being easy to remember is undoubtedly a key factor in building influence. Two
other points:
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it's short for "metaphysics,” and at the same time, it's the name of a tech company. In
the English-speaking community, | keenly picked up on what "LFG" carries in English,
and using "Pepecoin LFG" as my nickname actually played a huge role.
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The most critical part is that whenever Pepecoin pumped, | would go to the
community and post—this further deepened everyone's impression of me. In short, |
clearly understand what leaves a deep impression on people.
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Now comes the main point of this post:"Bitcoin for the young" can leave a profound
impression on people—on this world. I've said what | wanted to say.
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| shouldn't be the only one enjoying Lener's beauty all by myself lol Especially the pink
version of Lener.
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To be continued
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